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USER EXPERIENCE ~ SURVEY

LEARNERS

MOOCS

Koller 2014

Image: technologyreview.com o.J.


https://www.youtube.com/watch?v=BW44KXIu7Q8
http://www.technologyreview.com/news/506326/the-technology-of-massive-open-online-courses/
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«My Intention Is to understand the
subject matter so that | can apply the
same In my work. | may take necessary
things from the course now apply them K
§ and then come back after six months and \ ,
' study more.»

Agarwal, G. 2013

«Between a full-time jOb and two
children at home, | simply have not
been able to consistently find the
time...»

Payne 2013
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http://www.7billionothers.org

«LLearning 1s context specific...»

Falk/Dierking 2000



How do learners design
thelir learning context?

The context 1s relevant for a successful
MOOC Learner participation.

How does the context influence

the successtul participation?



Who Is attending?

it The user experience
What are MOOCSs? and its context

The context of the
MOOQOC learner experience
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What are MOOCs?
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MOOR SPOC SMOC
DOCC xMOOC cMOOC

smOOC BOOC bMOOC
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MOOCS DISCUSSION

Completion rate

Accessabllity

Data

Analytics
Privacy /

XMOOC =
Gmpw@/
Pedagogy
Relationship & Quality
Content
-/

Community

Accreditation




Who 1s attending?
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LEARNERS

«In addition to being highly educated, the Coursera
student population tends to be young, male, ana
employed, with a majority from developed countries.»

Christensen et al. 2013




LEARNERS (AIMS) FROM A PROVIDERS VIEW

Meet new
people 12%

See what
MOOCs are 20%

Learn new
things 95%

University of Edinburgh 2013

Improve

Career 32%
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Try online
education
41%

To get a
certificate
33%

13



What 1s a User Experience

& what 1s context?
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USER EXPERIENCE

CONTEXT

INTeRACTION PRODUCT

Jensen 2013: Roto et al 2011;1S09241-210
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CONTEXT

P - Fcological Psychol
Ubiquitous Computing cO10gical Foycholody

The physical-spatial
context affects the
individual’'s behavior
(Behavior Setting).

adapted from Hellbrtck/Fischer1999

Context Is relative
to each Individual
and Is not stable.

adapted from Dourish 2004



What now?
Bring 1t to practice...
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CONTEXTUAL MODEL OF LEARNING

T

Falk/Dierking 2000
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Ye«csonal ConteX .

CONTEXTUAL MODEL OF
MOOC LEARNING

FACTOR 2
FACTOR 1

FACTOR 3

SO%%/
%,

Y

@
FACTOR 6 %
FACTOR 4 =
S
e

FACTOR 8

L FACTOR 5

adapted from Falk/Dierking 2000
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RESEARCH DESIGN

Thank you for being
part of this survey!

Online form el

(with or without yourself).
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GUIDED INTERVIEW

INtro Pictures & answers

1st battery of questions Successfull participation: motives & personal success

2nd battery of questions Active context design: preparation & participation

Relevance of the context for a successful participation:

3rd battery of questions | | |
achieve aims & improvements MOOCs

Outro 3 advices for future MOOC learners
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13 PROBANDS




SUCCESSFUL PARTICIPATION: MOTIVES

Career
Improvement of
profession and

study

Curiosity
Learning and explore
new fields
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Compendium
Getting supplemental
and differentiated
knowledge

Analysis
Observation and

evaluation of
MOOCs

23
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SUCCESSFUL PARTICIPATION: PERSONAL SUCCESS

Individual Success Factors Motives

Learn & apply the learned knowledge @ @ @ @
Certificate @ @
Improvement of the career @

Educational material & behavior @

Personal Context

Completion & Breakup
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ACTIVE CONTEXT DESIGN: v
PARTICIPATION

Invested time

Participation (rhythm)
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onal Cong, Xy

ACTIVE CONTEXT DESIGN: pers
PARTICIPATION

Learning Groups

Si1ze of a Learning Group
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Communication

FACTOR 5

MOOC-Community
Diversity of the MOOC-Com.
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onal Contey,

ACTIVE CONTEXT DESIGN: pers
PARTICIPATION

C>
FACTOR 6 o
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. FAKTOR 7
Planning /

timetable

Learning site @—
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RELEVANCE OF THE CONTEXT FOR THE OWN SUCCESSFUL PARTICIPATION
ACHIEVE PERSONAL AIMS

™ Yes

B No

™ Yes-No
open
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RELEVANCE OF THE CONTEXT FOR THE OWN SUCCESSFUL PARTICIPATION
IMPROVEMENT OF MOOCS TO SUPPORT

LLanguage
Course Design

Learmn

Expert Feedbacks

Group

Mobile echnolo
ourse engthT e
Repetition

Personal Context jl Sociocultural Context jll Representational Context
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ADVICES FOR FUTURE MOOC LEARNERS

Apply

Additional Material

Simpel Courses Discipline

Engagement
Timetable ..

Language Make No

Interest-driven
adéiquate Course T 0g ether

Certificat Courses

Personal Context j Sociocultural Context jll Representational Context
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/ POTENTIALS FOR LEARNERS & PROVIDERS

Set «Let's teach the world.»
Personal

Aims What can learners and MOOC providers
do to consider individual contexts?

Schedule
Time

Build
Learning _ Individual
Groups (with Commit research

friends) fo;’:\f(\jet’:;pic
learning

group
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